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BSR (Business of Social responsibility) "
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o

Operating a business in a manner that meet or exceeds the ethical,
legal, commercial, and public expectations
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WBCSD (World Business Council for Sustainable Development )12

Business’ commitment to contribute to sustainable economic
development, working with employee, their families, the local community
and society at large to improve their quality of life
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A concept whereby companies integrate social and environmental
concerns in their business operations and in their interaction with their
stakeholders on a voluntary basis."
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4. Strategic Management: A Stakeholder Approach, by R. Edward Freeman (1984)
“A Stakeholder Framework for Analyzing and Evaluating Corporate Social
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ANZ Banking Group (Banks) Novartis (Health Care)**
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